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Study on Reproduction of Preferred Impression in Opening Behavior of Glove Box

Masashi Kusumi
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Noriko Nagata

In order to increase the Kansei value of the glove box, we constructed a model to predict the opening behavior

preferred from the relationship between impression evaluation and opening behavior characteristics. Based on this

prediction model, we created a preferred opening behavior and verified its effect. From a result of the effect verification,

we confirmed that the accuracy of the model structure and the preference were improved.
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Fig.1 Method to create a comparative stimulus
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Fig.3 Classification of behavior by factor scores
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Fig.9 Movable product presentation (reproduction of behavior)
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Fig.10 Comparison of the original with a smooth and relaxed feeling
(video)
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