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Effect of Group Consciousness on Multi-Agent Persuasion
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We discuss the effect of the number of persuasive agents in case of creating group consciousness
users. We use “desert survival problem” to measure the performance of persuasion. Agents
recommend an item for surviving in a desert and explain two reasons. The result shows that as the
number of agent increases, the performance of persuasion degrades. This is because the users have
a negative feeling when they are persuaded by many agents. In the next experiment, we create a
stage that constructs the group consciousness between the user and the agents. We expect that the

performance of persuasion increases as the number of agents increases.



